FOR IMMEDIATE RELEASE

Koopers Whiskey Unveils New Look for Award-Winning Sweetheart of
Rodeo Bourbon

New Packaging Outside, While the Top-selling Bourbon Remains the Same Inside

LEDBETTER, Texas (July 8, 2026) — Koopers Whiskey blending house is introducing a bold new label
design for its award-winning Sweetheart of Rodeo Bourbon, updating one of the company's most
successful and recognizable products. The refreshed identity and refined visual direction reflect the
Koopers Whiskey brand evolution, while preserving the craftsmanship that has made the bourbon a
favorite among whiskey enthusiasts, bartenders, and retailers.

Since its introduction, Sweetheart of Rodeo Bourbon has earned a loyal following for its approachable
profile, exceptional quality, and distinctive personality. A masterful blend of three straight whiskies
distilled in Kentucky and Indiana and aged for four, four, and six years, the 90-proof bourbon has
received Gold medals at the San Francisco World Spirits Competition and the Texas Whiskey Festival,
along with a 93-point rating from Tasting Panel Magazine. These accolades, combined with strong
consumer demand, have established it as a top-selling Koopers Whiskey expression across bars and
retail accounts, further establishing the company as a standout name in American whiskey.

Inspired by the trailblazing women of Texas and the American West, Koopers’ Sweetheart of Rodeo
Bourbon celebrates the courage, determination, and adventurous spirit that defined the frontier.

The redesigned label introduces a vibrant contemporary illustration that is tightly cropped, focusing
from just beneath the eyes through the chest, emphasizing expression, strength, and presence while
creating a sense of intrigue through partial facial framing. The result is a more striking and
contemporary visual identity that reinforces themes of resilience and Western heritage.

The redesign was created by Koopers Whiskey co-founder, master blender, and creative director Troy
Kooper, an award-winning designer whose previous work for global brands including Nike, Netflix, HP,
Hyundai, Comcast, the NBA, and Microsoft earned prestigious honors, including The Cannes Lions
Awards, D &AD Yellow Pencils, Webby Awards, The One Show Awards, Clio Awards, and more. As
co-founder of Koopers Whiskey, Troy brings that same passion for storytelling and craftsmanship to
every bottle, personally designing each label to reflect the brand's commitment to quality, authenticity,
and timeless character.

KoopersWhiskey.com


https://www.kooperswhiskey.com/
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"As Koopers Whiskey continues to grow, we want our flagship bourbon to stand out on the shelf as
confidently as it performs in the glass,” says Troy Kooper, master blender and co-founder of Koopers
Whiskey. The redesign honors the original spirit of Sweetheart of Rodeo Bourbon, while giving it a
stronger visual identity for the next chapter of the brand."

In today’s increasingly competitive whiskey aisle, label design plays an important role in attracting
first-time buyers while reinforcing brand recognition among returning customers. The refreshed
identity strengthens shelf presence, improves recognition across accounts, and unifies the Koopers
Whiskey portfolio while positioning Sweetheart of Rodeo Bourbon for continued growth.

The new packaging will roll out at retailers, restaurants, and bars in the coming weeks as existing
inventory sells through. Sweetheart of Rodeo Bourbon is also available at the Koopers Whiskey Texas
Tasting Room in Ledbetter, Texas, and online via the Koopers Whiskey website for direct shipping, with
a suggested retail price of $47 per 750 ml bottle.

Sweetheart of Rodeo Bourbon continues to be crafted according to the same standards and recipe that
have earned accolades and driven strong sales across multiple markets.

For more information, please visit Koopers Whiskey’s official website, sign up for the newsletter, or
follow the brand on Instagram or Facebook.

About Koopers Whiskey:

Koopers Whiskey is a family-owned Texas whiskey brand rooted in time-honored, old-world blending
traditions. Founded by Troy Kooper and Michelle Kooper, the company crafts boutique Texas Bourbons
and Ryes that reflect both the spirit of Texas and a commitment to quality without pretense. Each
Koopers expression showcases a dedication to flavor, maturity, and complexity, allowing the whiskey
itself to take center stage. Focused on maturation, blending, finishing, and exceptional craftsmanship,
Koopers Whiskey creates distinctive, high-quality spirits designed to bring people together. The result
is an elevated tasting experience that consistently delights the senses and leaves a lasting impression.
Visit the Koopers Whiskey tasting room at 100 West U.S. 290, Ledbetter, TX 78945, or shop online

at https://www.KoopersWhiskey.com.
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