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BRIDGING THE Al GAP:

ONLINE SELLER PERCEPTIONS AND ADOPTION TRENDS IN SOUTHEAST ASIA

STRONG FAMILIARITY WITH Al
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sellers indicate that they have heard of
and know what Al is.

IMPLEMENTATION GAP

47%

Perceived Actual

A consistent gap exists between perceived and actual
adoption of Al for sellers across Southeast Asia.

DIFFICULTY IN ASSESSING Al EFFICACY
& COST IMPLICATIONS
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Al is critical in
increasing productivity

89%

Al saves cost
in the long run

93%

VS

Sceptical about
the usefulness of Al

Al adoption is costly
& time-consuming

SUPPORT NEEDED FOR Al ADOPTION

P

sellers require additional
support in their Al journey.

THE AI-READINESS INDEX LEVEL

SEA Average

Sellers who have partially
integrated Al into their
operations, but still face
adoption gaps across
key functions.
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Lags in Al adoption,

operated manually.

Sellers who have integrated Al
across at least 80% of
their operations.

most functions are still

% of Al Adepts by Country
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% of Al Aspirants by Country
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42% 37%

25% 21%
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