25 Years Strong, Main Street Inc. Launches New
Branding to Reflect Innovation and Growth

Expanded Offerings, New Technology, and a Fresh Look Mark a Major Milestone
in the Company’s Legacy

Birmingham, January 21, 2025 — Main Street, Inc., the trusted provider for community banks
and credit unions, is excited to announce a comprehensive rebranding initiative reflecting its
evolution and future direction. Building on a strong 25-year legacy, the company is unveiling a
new logo, an updated website, and expanded products and services in 2025. This
transformation underscores Main Street’'s commitment to staying ahead of industry trends and
meeting the evolving needs of its clients.

Founded in 1998, Main Street Inc. has partnered with more than 2,100 financial institutions to
enhance account-holder relationships with comprehensive print solutions such as business and
personal checks, high security and custom checks, and other print materials and banking
supplies. In 2017, the company expanded its offerings to include turnkey, data-driven marketing
solutions to meet the needs of its customers. In 2020, Main Street acquired Onovative, a
marketing software platform to support data management, consumer lifecycle management, and
consumer acquisition and retention strategies.

Today the company is poised to become an innovation partner to support the growing need for
digital transformation in the financial industry. The new Main Street branding represents a
commitment to growing community banks and credit unions by extending their product line and
introducing its next generation communication platform. In addition, the company will continue to
provide industry-leading customer service and extend their professional services portfolio with
new marketing services to become an extension of their clients’ marketing team.

The new branding honors the former vintage gas streetlamp design originally designed to
capture Main Street’s commitment to providing the traditional values of service — putting
customer needs first, providing transparency in the business relationship, and the integrity of a
handshake. The logo mark features four segments representing the four pillars of the company:
print solutions, digital solutions, data management, and professional services, with lines
indicating an intersection of these components, and celebrates the company’s namesake of
‘Main Street America’.

“This rebranding initiative is an exciting opening of the latest chapter for Main Street, Inc.’s
evolution,” said Ted Walton, President. “We are redefining how we support our clients by
expanding our capabilities and aligning our company vision with the demands of a rapidly
evolving market. Our new brand, combined with innovative products and services, positions us
to deliver even greater value to our customers while staying true to our core values.”


http://www.onovative.com/

The new Main Street logo will feature prominently on a relaunched website this coming spring.
The Birmingham-based company, located in the city’s trendy Uptown district, will also update
exterior signage to reflect its new identity.

About Main Street Inc.

Founded in 1998, Main Street Inc. is a privately held, family-owned company based in
Birmingham, Alabama dedicated to empowering community banks and credit unions across
America. Specializing in variable data printing and digital solutions, data management, and
professional services, Main Street understands the unique needs of financial institutions and
their vital role in local communities. With a legacy of trust and innovation, the company provides
tailored solutions that help its clients streamline operations, enhance customer engagement,
and achieve growth in today’s dynamic financial market. To learn more about the company and
stay updated as new products and services are announced, follow us on social media.



https://linktr.ee/main_street_inc

